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Summary

Manhattan-based PR professional and writer with seven years of full-time, agency experience serving clients in the finance, legal, and energy industries seeks new opportunities.

Specialist in the financial services and energy/environment verticals as well as with matters such as climate change, globalization, and regulation/public policy. Highly competent in securing meaningful media coverage and using new-media platforms to generate exposure.

Background includes substantial experience in public relations, op-ed/speech writing, online publishing, and new media. Significant PR agency experience, including account management roles for global clients. Very well-connected to the national business, trade, and online media.

Accomplishments

Generated hundreds of pieces of media coverage for clients to promote their products or thought leadership in relevant, newsworthy ways.

Created or managed content for six corporate-funded outlets for news and opinion (blogs, corporate magazines, internal newsletters) for clients to use to self-publish news and opinion content.

Counseled clients on issues-based news related to economic turbulence, bankruptcies, environmental and financial regulatory reform, and many other pieces of breaking national news.

Wrote op-eds, speeches, public remarks, and issues-based statements for influential industry figures.

Managed full-service investor relations offerings for small- and mid-cap public companies, effectively targeting investors, analysts, and the financial press.

Work Experience 

Greentarget: Senior Associate (2007 – 2009); Consultant (2009 – Current)

Current roles include integrating new-media programs to the firm's existing client base and writing copy for its clients. Responsible for generating media opportunities for the firm's management, including the release of a groundbreaking survey on media habits of in-house attorneys.

Account-management role included representing law firms, financial services companies, real-estate firms, and other multinational organizations as a primary U.S. press contact, leading crucial client PR initiatives.

Developed and promoted client news, proactively engaged clients with top-tier journalists, and wrote bylined articles and op-ed submissions for clients. Led development of strategic copy for web sites, print products, and awards nominations in the legal, environmental, and finance verticals. 

Greentarget is a strategic communications agency with offices in five cities globally. 

Independent Media Strategist and Writer (Current)

Served, on a temporary basis, as sole U.S. media representation for Quod Financial, a global financial services provider, for the first half of 2010. Developed and executed PR strategy focused on regulatory reform. 

Wrote content strategy for Green Technology Daily, a startup, news-driven web site that covers environmental news. Supported site's launch in 2009 and occasionally write feature-length articles for it.

Secured numerous freelance writing opportunities in the healthcare, technology, and law verticals.

Cognito: Account Executive (2006 – 2007)

Led external media-relations campaigns and supported internal communications programs for financial services providers and hedge funds by generating meaningful media coverage, drafting magazine articles and op-eds, managing content, and developing newsworthy messages.

Cognito is a communications agency with offices in New York and London focused on the financial sector.

The IGB Group: Investor Relations Associate (2005 – 2006)

Led investor relations and communications efforts for multinational corporations by ghostwriting IR content for executives, managing quarterly earnings reporting, arranging road shows, and executing PR initiatives with the financial press.

The IGB Group is an investor relations agency that specializes in the shipping and transportation sector.

Brainerd Communicators: Investor Relations Assistant (2004 – 2005)

Supported investor relations programs by writing daily and monthly industry intelligence reports sent to C-Suite executives, distributing news to Wall Street, and responding to inquiries from institutional investors and analysts. 

Brainerd Communicators is an investor relations agency focused on the media sector. 

The Daily Vidette: Staff Writer (2000 – 2002);, Assignment Editor (2002 – 2004)

Held several editorial positions during four years of employment at independent daily newspaper in central Illinois. Reported on local and regional news as staff writer, and then managed the news section of the paper as assignment editor. Also held temporary role as entertainment editor and launched six special supplements.

Volunteerism

Managed editorial overhaul of FORUM, a public-relations trade journal funded by the Public Relations Society of America, as editor in chief (2003 – 2004)

Editorial and publicity volunteer for NYC Twestival 2010, a global, Twitter-based fundraising drive for Concern Worldwide, an international humanitarian organization that combats extreme poverty in the world's poorest areas by providing economic support and development. 

Education

Graduate Certification, Global Affairs: New York University (2008)

Post-Graduate Program, Intercultural Studies: NEGOCIA, grande école de commerce (2004)

Bachelor's, Public Relations: Illinois State University (2004)

Skills

Comfortable writing in multiple voices and for different audiences. Expert-level knowledge of new-media platforms and practices. News hound with a keen interest in global affairs, social issues, human rights, conflicts, and legal/regulatory issues.

Familiar with all the widely used enterprise IT platforms and technologies for both Mac and PC. HTML- and CSS-savvy. Comfortable creating and editing multimedia content using open-source applications.
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